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What’s Commerce Summit?
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The Commerce Summit is a global conference for the
executive class within seller and partner agencies. Industry
experts will gather on an off-site location to discuss topics
that are immediately relevant to businesses tfoday, such as
upcoming
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trends, innovation, direct marketing, CRM, and
omnichannel marketing.

This annual conference focuses on commerce, a field that is
becoming increasingly important for marketers. Attendees
will be able to gain feedback and strengthen networks to
succeed in the fast-paced, competitive global market.

Our main focus is to gather company executives and
overseas brands to obtain deep insights of their marketing
strategy, and to create opportunities to develop
relationships that will lead your business to an
international stage.
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Who Attended?
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Mr. Takahiro Yoshida | Isetan Mitsukoshi Holdings Ltd.
Product Management Department, Department of Promotional Products, Manager

| assume that most participants come to the event carrying various business problems. This is exactly my case. Prior to the event, |
organize my thoughts according to the themes, keynotes, and listed Sponsors. This preparation has enabled me to meet Sponsors
who are willing to support me in finding business solutions, leading to great success every year.

However, | noticed last year that there is an even greater pro to participating in the Summit. At the Summit, you are encouraged
through meeting various company representatives who share the same thoughts and problems as you. Professional knowledge and
enticing products are relevant, but what is most important are the connections and support you find in people. This sort of bond
can only be fostered in the hot discussions at the Summit environment prepared by the Comexposium team.
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DENTSU DIRECT MARKETING INC. T<EYET!

Mr. Takayuki Miyagi | Dentsu Direct Marketing Inc.

Management Strategy & Business Development Office, Consulting Office

EC - Digital Expert, Managing Director

The Summit was a very packed experience from the beginning to the end. Every person | had met had a passionate attitude
towards solving marketing problems, and | have been in contact with them ever since. Our relationships have definitely evolved
into good business. | think it is rare for such a stimulating event to have real, positive outcomes. | am excited to attend again next
year and gain new connections as well as business opportunities!



DAY 1

Wednesday
November 18th

DAY 2

Thursday
November 19th

12:00
Registration Open

12:50
Opening Remark

13:00
Premium Session

13:30
Experts Presentation #1

13:40
Break

13:50
Special Session #1

14:40
Experts Presentation #2

14:50
Insight Presentation #1,2

15:20
Break

15:30
Round Table Discussion

15:30
Break

16:40
Insight Presentation #3

16:50
Experts Presentation #3,4,5

17:20
Break

17:30
Special Session #2

18:00
Networking Dinner

19:30
End of DAY 1

Visit http://summit-japan.com/commerce-

11:00
Registration Open

11:30
Brand Only Lunch

12:30
Special Session #2

13:20
Special Session #3

13:35
Break

13:55
One to One Meeting /
Free Time

17:30
Networking Party

19:10
End of DAY 2

7077 LIZEET S
AIEEMEN TS WE T

=

=

The program may be
subject to change

summit/ja/program/ for more information
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Pass & Sponsorship Overview
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Tax Excluded. Applications can be completed online.

ZhM/NXR—F  Participation Pass

Premium Pass
(One to One Meeting
included)

Summit Pass
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¥ 450,000

¥ 300,000

B2 M 2SI T E B 7 X 3%0ne to One Meeting HEFI AR A SH:
Admits 1 person *Grants maximum 8 spots of One to One Meeting

Yy MISMTES/SR
Admits 1 people

Sponsorship Menu

Premium Sponsor

20 min
Presentation Sponsor

10 min

Presentation Sponsor

Round Table

Seller Only
Breakfast

Seller Only

Lunch

Dinner Party

¥ 6,000,000

4 Premium Passes
1 slot available

¥ 2,500,000

2 Premium Passes
3 slots available

¥ 1,500,000

2 Premium Passes
6 slots available

¥ 2,000,000

2 Premium Passes
1 slot available

¥ 2,500,000

2 Premium Passes
1 slot available

¥ 2,500,000

2 Premium Passes
1 slot available

¥ 1,500,000

1 Premium Passes
1 slot available
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Crown Sponsor. 30-minute presentation in front of all partipasi'm 0IJT ]
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20-minute presentation in front of all participants. Cannot specify time or date.

A A VEBTEMELEICNT S ILEYTF— 3> (10, AR - BREEESA)
10-minute presentation in front of all participants. Cannot specify time or date.
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Facilitate a 60-minute round table discussion.

Content checked by administration office prior to the discussion.
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Workshop towards brands only. Breakfast or lunch break ibetsom 0IJT ]
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Workshop towards brands only. Breakfast or lunch break int
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5-minute address towards all participants at dinner party.
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Event Summary

18th (Wed) — 19t (Thu) November 2020
TOKYO MIDTOWN
Limited to 200 participants | With screening process

BEWEbHE Contact Information
Summit EER Summit Administration Office

Comexposium Japantk sttt

Comexposium Japan KK

T106-0032 Roppongi Hills Keyakizaka Terrace 6F
RREERINAAN 6-15-1 6-15-1 Roppongi, Minato-ku,
INAREIILXFOERT 7 X 6F Tokyo, Japan 106-0032
EMAIL team@comexposium-jp.com EMAIL team@comexposium-jp.com
TEL 03-5414-5430 TEL 03-5414-5430
FAX 03-5414-5431 FAX 03-5414-5431

COME){POSIUM

JAPAN



