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What’s Brand Summit?
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Brand Summit is an exclusive, invitation-only global
conference with brands, advertisers, marketing
managers, agencies, media, digital solution partners
and executives. Experts of diverse backgrounds will
discuss the latest industry trends, innovations, and case
studies while examining the challenges and solutions for
brand marketing.
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This four-day event provides the ultimate environment
for participants to broaden advertising perspectives,
interact with industry peers, and strengthen their
network to succeed globally in the fast-paced,
competitive global market.

Our main focus is to gather company executives and
overseas brands to obtain deep insights of their
marketing strategy, and to create opportunities to
develop relationships that will lead your business to an
international stage.
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Who Attended?

BEESMER

FAECUNDIACHET~

Z2KIRIN SUNTORY
JHISJEIDO Kanebo

S,

TOYOTA

FEELYOUR BEAUTY

JAPAN AIRLINES

Vo Lowse TR
LA ETE

LION
ANA’ @ & JapanTaxi

vy

1€l

KFC

LONGCHAMP ADASTRIA STRIPE 1o

PARIS

Designing The Future

docomo MBS WOWOW

T2 ERIT

{:)LiFEﬂE]

SATxurER

=HERN-K

Vol BlHOZE,
Share the Future

LUXURY CARD.

o smBCERES

BACARDI JAPAN

‘indeed BIZREACH

GROUP

BLLELHE

Glico- Calbee
EA - ©ru

@ M

LVMH
MOET HENNESSY . LOUIS VUITTON

A B T{E B 5 Wb

A S/ T) @@ HIBIYA-KADAN

M

@ PERSOL

IT—=Yib U7

aﬁ%\as

%5 3 | RYO ASANO
Brand Activation Director
Brand Communication

AR—=YHLTryiavERYE
CHGRE. BETENFEECS
L<EEL., BELEMELTY
5. TREMEBOE—RTL
DEZFHIZNRN— b F—BHHOE
BRHY—ERE@mESL) T
BRDERTY—4F T4 VJES
EFEELTWS IS FhoHE
PAUREL—Y 3 U EERL
. ERBL. CoFERIEFEESME
BTHEWTWET,
TSUR Y3y bOEIREFIE.
KEDFEHRA > Ty Oy FD
—XU5hH D=0, MERDT
BERZ-EICERR—YDED
KOBEFBAHYETHMN, ZC
THEEAVREL—Y 3 vPRy
FI—oM, BARDESKRADE
VMBI ELHY. SEREE
BRICSMERFLIZWEERT
WEY,

The issues surrounding the rapidly
changing market environment and
purchasing behaviors for the sports &
fashion industry are becoming
increasingly complicated. For these
past two years, Adidas has
participated in the Brand Summit to
learn about the latest services from
partners at the forefront of their
specialized field, as well as to find
inspiration from the marketing
activities of brands in differing
industries.

The Brand Summit offers various
opportunities for information input
and networking, which can be
physically overwhelming. However,
the inspirations and network obtained
at this event can become clues for
future business. | would like to
actively consider participating again.

« o

cookpad
I B4 | TAKAO SAITO

Manager
Marketing Support

20174F A FRERRAEA 5 3EERE T
SMIETHEVTVET, SN0
BrE LTk, TUTILESDE
BEEMYzL EVWSETL
BrandDERREEZHF OE AN
. BEOXBOGRTHICEY il
FHEELTLWADON, ZLTED
REICH L TOITEF£IELE
cEmLEzL, TAGRLDLS
mEFITTHES,
AMEEHOEREFTYRAAZVE
WSEFR—=2aviEbhEYEL
BWATYT, Th& Y. BrandDiF
BEIYIINYy FEWSKELES
FRZEfE-> TEAERRE L EL
SONEKETT, BbHmrRAN
IEHEEE DS Owin-win-winDER
ERFET, HLOREZFRITS
NzEEFETTKEFA—FE
nEY (%)
INFETBMLEZ3ELTTRL
BrandS A EHY HSITEMNTE
. REICHLTITSFOERREE
BHTWBEZATY, BLNEWNE
Bol-vx—42—Nh—RICEES
FORBHFELTSHRILBMEE
TEELWERB->TVET,

Cookpad has participated three years
in a row since the Summit’s inception in
2017. Our biggest goal has been to
learn of the real-time challenges that
the brands’ decision-makers face, and
to openly discuss the possible solutions.
We're not very motivated to market
our products at this event. Instead,
we'd like to experiment with the
brands’ challenges and demonstrate
solutions in this large research ground
called Cookpad. If the experiments
succeed, the brands, the consumers,
and Cookpad can potentially build a
win-win-win relationship. The more
difficult the issue, the more motivated
we are.

Since the three times that Cookpad got
involved in the Brand Summit, we have
been able to join hands and conduct
experiments with wonderful brand
partners. We would like to continue
taking part in this rare event that
brings passionate marketers together.




DAY 1

Thursday
June 2nd

DAY 2 DAY 3

Friday Saturday
June 3rd June 4th

15:00
Registration Open

16:30
Opening Remarks

16:40
Opening Keynote

17:30
Insight Presentation #1

18:10
Experts Presentation
#1

18:20
Insights Presentation
#2

18:40
Insights Presentation
#3

19:00
Experts Presentation
#2

19:20
Dinner Party

20:50
End of DAY 1

8300 9:00
Brand Only Breakfast

9:00
Short Break

9:10
Private Seminar #1-3

10:15
Official Session #1-3

11:20
Private Seminar #4-6

12:25
Official Session #4-6 13:20
Lunch

13:25
Brand Only Lunch

14:00
End of DAY 3

15:25
Workshop

16:30
Insights Presentation #4

16:50
Experts Presentation #3#4

17:25
Round Table Discussion

17:25
Wrap-up Session

19:10

Dinner Party TS LREET S

AREMEMN S ENVET
21:10

End of DAY 2 The program may be
subject to change

Visit http://summit-japan.com/brand-summit/program/ for more information
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Pass & Sponsorship Overview
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Tax Excluded. Applications can be completed online.

SM/I\A—& Participation Pass

Premium Pass

Summit Pass

¥ 500,000

¥ 350,000

Sy MMIBMTES/1R LARE)
* One to One Meeting #EFI IR K8 &S L
Admits 1 person (single bedroom)
* Grants maximum 8 spots of One to One Meeting

By rIBMTESLS/AR (LAFE)
Admits 1 person (single bedroom)

B A =—a1— Sponsorship Menu

Premium Sponsor

20 min

Presentation Sponsor

10 min

Presentation Sponsor

Private Seminar

Brand Only Breakfast

Brand Only Lunch

Dinner Party

¥ 6,000,000

4 passes included
1 slot available

¥ 3,500,000

2 passes included
2 slots available

¥ 2,500,000

2 pass included
4 slots available

¥ 2,500,000

2 passes included
6 slots available

¥ 3,500,000

2 passes included
1 slot available

¥ 3,500,000

2 passes included
1 slot available

¥ 1,500,000

1 pass included
2 slots available

BRARIY—, A VRIBETEMELEICHTETLET— 3 VEF (305)
Crown Sponsor. 30-minute presentation in front of all participants.

A URBTEMELEBICKRTETLEYT— 3> (205, B - BREIEEFR)
20-minute presentation in front of all participants. Cannot specify time or date.

A URBTEMELBICHT ST LEYT— 3 (105, BEE - BEEESRA)

10-minute presentation in front of all participants. Cannot specify time or date.

BHERAIL—LIZTSHDOTLELT— 3 VE2EIERETE B4EF,
SEIZTLEYT—2a v ETL. SMED2/3IRLTY —FATEE,
Two rounds of presentation (25 minutes each) in exclusive seminar room.
Potentially reaches 2/3 of participants (three companies will present at once)

LEEEDHRARIZT—I L3y TEE EEZFST)

Workshop towards brands only. Breakfast break in between.

LBEEOHRRIZT—Y P ay TEE (BREZES)

Workshop towards brands only. Lunch break in between.

T4 FT—RIZBNEBEE~NRE(5 HEE).

5-minute address towards all participants at dinner party.
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Event Summary

June 2 (Wed) - 4 (Fri) 2021
2 nights 3 days
ANA Intercontinental Manza Beach Resort
Limited to 200 participants | With screening process
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Comexposium Japantk X &1t

T 106-0032

RRERERXAARRK 6-15-1
AREAKEILXFRERT SR 6F
EMAIL team@comexposium-jp.com
TEL 03-5414-5430

FAX 03-5414-5431
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Contact Information

Summit Administration Office

Comexposium Japan KK

Roppongi Hills Keyakizaka Terrace 6F
6-15-1 Roppongi, Minato-ku,

Tokyo, Japan 106-0032

EMAIL team@comexposium-jp.com
TEL 03-5414-5430

FAX 03-5414-5431

JAPAN



